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BRAND ME STORY 

S.T.O.R.Y. 
TEMPLATE 

We all love a good story, whether dramatic or inspirational 
capturing others starts with us and it starts with your story. 
Although there are many approaches and templates for 
writing and sharing a good story.  What I know to be true is 
you must first build trust and trust is not built in talking points 
of your company, product or service, trust begins with who 
you are, who you are being and how can you help others.   
 
All stories have a beginning middle and end, a character, plot 
and twist, and finale, not to mentions a victim, villain, and hero 
and every story should, in the end, transform you and others 
even if just a little tiny bit. 
 
Connection is in trust and trust 
is in sharing you and your story.  
 
 
 
 

 
Connecting 
You to You!



BRAND ME STORY 

S
TEMPLATE 

Starting Point- Pick one story that can create an 
emotional connection with your ideal client. Your starting 
point should be when your life was good leading to 
something that has happened. Think title and or a 
powerful subject line. 
 
 
 
 
 
 
 
Brand Me Hot Tip: Your story does not and possibly 
should not have anything to do with your product or 
service.  You are capturing their attention and building 
trust, if you are selling your goods too soon you are 
defeating the purpose of a great story and disconnecting 
from the onset and it is much harder to recover from 
selling to  soon. 
 
i.e. (Opening captions to starting your story) 
• #7 in a family of 13 
• My dad wanted a boy 
• My greatest strength became my greatest weakness 
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T Turning Point-You painted the picture of the beginning 
and now you must take them on a journey with you, the 
turning point is the curve that when your life shifts and you 
were not expecting it but it happened.   The turning point 
is usually based on some hardship that had you be brave, 
courageous and learn something new about yourself. 
When you take your audience down this path your 
personality, vulnerability and authentic self should be 
expressed.  Keep your turning point simple and clear to 
this specific story to lead them into the next part.  
 
Brand Me Hot Tip: Do not be afraid to share your 
struggles, people connect  based on human nature and 
want to be a part of a great success story but success is 
usually a precursor to struggle.  Trust me, it is brain 
science that we make decisions based on the emotional 
part of our brain not the logical part.   
 
i.e. (we all love a little drama, 
pull out your authentic & 
vulnerable self) 
 
• Out of nowhere… 
• I had no idea… 
• I couldn’t imagine that … 
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OOverture or Directional Shift- Imagine you are 
enjoying a symphony the orchestra and the tempo 
changes, new instruments get introduced the rise the 
fall connects with us and our emotional part of the 
brain called the limbic system.  Your story needs the 
same overture, this is where you express emotions, 
how frustrated, scared, lonely, sad, angry you were 
over the turning point.  This Overture is leading your 
followers to hear the end of your story. Connection is 
in play and you are showcasing your human side and 
we all want to do business with someone we like and 
trust or feel they are more like us than not. 
 
Brand Me Hot Tip -Expressing emotions is critical 
here, I have heard some many stories of tragedy and 
not one iota of emotions expressed and it fell flat and I 
wondered why they bothered to share it, to begin with. 
   
i.e. (be the emotion, not just the words) 
• I felt defeated… 
• I spiral out of control 
with anger… 
• My sadness was 
unbearable   
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R Relate-able, your story now in the directional shift 
connects them to you and you can begin to make the 
sticky connection of not just who you are but how you 
can help,  this part of your story is really being clear of 
who your ideal client is, and to understand it does not 
have to connect with everyone.  You are narrowing 
your focus to those you can help best with your 
product, service, and company.  You are looking for 
acknowledgment from others now, checking in with 
them or getting engagement.   
 
Brand Me Hot Tip: Although this creates a sticky 
relate-able connection with your ideal clients, do not 
stray from your story to completion and start 
educating or gathering information from them or 
battering them with questions.  Sticky means you are 
connected to the trust factor part of their brain, once 
your story is complete they will then be open to 
hearing more about your offer. 
 
i.e. This is relevancy, what is most relevant to them 
within your story.  Emotion Centric! 

I know I am not the only one but I 
felt like it, how many of you have 
 felt that way 
• Think of a time… 
• Imagine yourself…
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Y Your Transformation, Your are coming to the end, the 
truth, the crescendo of your story you have come out the 
other side and survived and maybe even thrived.   Be 
sure to wrap up loose ends, bring closure and don’t keep 
adding more starting points or turning points.  Bring it 
home….and allow people to FEEL the success in your 
struggle.  
 
 Brand Me Hot Tip-   Be sure to end on a 
transformational note.  I have heard many stories end 
and wondered if it was over. Close with success! 
Join me in Brand Me, How to Authentically Sell 
Yourself Online Training and we will share how to 
incorporate a powerful offer during a 3 min story. 
 
  i.e. (little bragging rights) 
 
• I am now a … 
• After 3 years, I was able to 
• I have since had… 
or I have accomplished… 
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Like any good storyteller, it requires practice to be truly 
present with your audience whether it is to 1 or 1000. 
Your personal brand should be a reflection of your story, 
your key brand word should be heard, felt and allow 
others to want to do business with you. 
 
Now, create a Brand Me Story in 3 minutes, have 1 or 2 
ready to go at any time,  Then practice a one minute 
story and a 5 min story.   
 
Join us for Brand Me as you will truly understand how 
sequence matters in the order of connection.  Your story 
is a powerful beginning to building trust and helping your 
ideal client through your powerful perseverance, product 
and services you offer along with your company and 
personal brand.   

www.howtobrandme.club
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Need a little coaching? 
Join the Brand Me + Coaching Version 

www.brandme.club for upcoming dates! or schedule a call 
www.connectwithbonnie.com for a free coaching session 

http://www.howtobrandme.com/
http://www.connectwithbonnie.com/

